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ENGLISH VERSION

Instructions : (1) Answer all questions.
(2) Figure to the right side indicate full marks.

(3) The marks of each questions are the same.

1 What is Integrated Marketing Communications (IMC)? 17.5

Explain the importance of IMC and its role in Branding.

2 Explain the Integrated Marketing Communications 17.5
(IMC) planning process.

3 Explain the meaning of communication and discuss 17.5

its basic model in detail.

4 Discuss about the various method of setting IMC 17.5

budget and allocation of its among various elements.

5 Discuss the importance of creativity in advertising. 17.5

6  Discuss the media planning and its strategy. 17.5

7 Discuss the role of print media and its advantages and 17.5

limitations.

8 Explain the role and importance of broadcast media 17.5

in 218t century.
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